




Revitalising our town, 

creating increased investment 

in Walton-on-Thames.

By Business, For Business



Where did we start?
The BID was voted for March 2020, Established in March 2021 

to rebuild and renew Walton-on-Thames. 

•Record Vacancies, Reduced Footfall

•Lack of town identity

•High crime and anti-social behaviour

•WoTTA assumption 'all for free'











EVENTS ALWAYS 
INCREASE OUR 

TAKINGS !

Thank you for 
such a great way 

to share my brand



Wayfinding Signage Investment to link 
Riverside, Railway Station to the Town centre



Surrey BIDs

SCC - Business Leaders Forum, 
One Surrey Growth Board



WEEKLY FOOTFALL PEAKED IN MID-2023 AT 65,000 - which follows the national trend
BUT DURING 2024 REMAINED STABLE AROUND 55,000 and stable by STREET as  %

Biggest change is fall (approx. 15%) over time of local 0-3 mile visitors now representing 63% of 
visitors, 

The GAP has been filled by visitors from 3-10 miles - who could be coming for ‘experience / leisure’
HENCE our ‘resident survey - June 2025’ to gather community data to have lobby voice
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The BID BOARD - Join the Team?

The BID Manager thanks the BID Board for their 

support during FY24-25.

On going members of the Board are from:

Barclays Bank, Bigmore Associates, Crafty Pots Café,

 James Neave Estate Agents, 

The Heart, McDonald's, The Playhouse Theatre

 and The Walton Village

 plus advisors from EBC and SCC

During 24-25 we thanked Howell Jones Solicitors, 

and PA Housing for their contribution to the BID &

 pre-bid Task Force since 2018.







Breakdown: 

69% Independent Businesses, 
31% National Chains

Continue for a 
further 5 years?
YES: 65%
NO: 15%
UNDECIDED: 20%

Location of respondents:
Bridge Street: 23% 
Church Street: 15%
Hepworth Way: 8%
High Street: 31%
Thames Street: 4%
The Heart: 19%



MOST PERCEIVED VALUE vs LEAST PERCEIVED VALUE OF ACTIVITIES 2021 - 
2024



Previously in BID Business Plan 2020-25 - words included:
 ‘Empty’, ‘Dirty’, ‘Grey’, ‘No Identity’, ‘ASB’, ‘No Business Representation - no voice’



TOP THEMES FOR ‘WHAT  COULD ENHANCE WALTON IN THE FUTURE

• Reduce Rents, Reduce Empty Units: consider Temporary ‘pop up’ use, FORCE landlords to ACT!
• Make Walton more attractive: cleaner, greener, smarter, more welcoming
• PARKING: always perceived as a cost issue, wanting more ‘FREE’ weekend times
• More EVENTS - more markets, 
• More use of High Street - Pedestrianisation
• Tackle ASB: tackle Anti-social parking and find a home for delivery mopeds



TOP THEMES FOR NEW DELIVERABLES IN THE BUSINESS PLAN 
2026 -31

• Lobbying Landlords and Business Organisations, Stakeholders
• Greening - Clean up entry / exit points, especially Walton Bridge & Railings
• Training: implement training sessions/ platforms  on compliance issues that face all businesses - 

economies of scale, added value by removing costs to individual businesses. Look into free Social 
Media Training for independent businesses in town.

• More EVENTS - more use of town centre, NZA High Street and Bridge Street on weekdays 
• Strategic VISION for Walton - Bridge Street project? High Street Pedestrianisation (part)
• MOPED PARKING: tackle Anti-social parking and find a home for delivery mopeds
• SECURITY / RANGERS: Like other BID Towns, rangers and town radio scheme
• HIGH STREET DESTINATION: Is it the death of retail? attract more boutique independents



Greening Walton - Can your organisation help with watering either the War Memorial 
Garden, New Zealand Avenue Concrete Beds or Sainsbury’s Beds?

Did you know about Walton & Weybridge LinkedIn Local?
Every 3rd Thursday of the month, at The Hand & Spear, Weybridge 



ANY QUESTIONS??

Thank you all for attending 
today

Thanks to The Walton Village for hosting us
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